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The craft drinks industry in the US is on a rapid growth path, with Europe following close behind. However key parts of the packaging supply chain are holding back their true potential, the move to beverage cans.· Simon presents an overview of the craft drink market trends and discusses the key challenges and solutions to enable this industry to reach its true potential.





Craft Beer Growth
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17% growth since 2013, lower than the % increase in the number of breweries.If we look at the production volumes, not surprisingly we see significant growth in line with the increase in the number of breweries.  There has been 17% growth in the since 2013.  However this could be due to an overall increase in beer consumption, we will take a look at this in a minute.Note: In February 2014, the Brewers Association Board of Directors approved changes to the craft brewer definition that go into effect with the 2014 craft brewing data set.An American craft brewer is small, independent and traditional. Small: Annual production of 6 million barrels of beer or less (approximately 3 percent of U.S. annual sales). Beer production is attributed to the rules of alternating proprietorships. Independent: Less than 25 percent of the craft brewery is owned or controlled (or equivalent economic interest) by an alcoholic beverage industry member that is not itself a craft brewer. Traditional: A brewer that has a majority of its total beverage alcohol volume in beers whose flavour derives from traditional or innovative brewing ingredients and their fermentation. Flavoured malt beverages (FMBs) are not considered beers.
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• On average, 3 microbreweries open every 2 days in the US

• There are approximately 30,000 SKUs of craft beer in the US

• Year-on-year volume growth is expected to be 15.0%

• Demand is continuing to grow for craft beer brands in the US

• Although no precise figures, definitely a move towards cans

Craft Beer SKU’s



The move to cans

in the US 

1962 canned beers, 512 breweries

Source: craftcans.com (17 June 2015)





Craft beer is growing rapidly
UK & US moving to cans



• Minimum order quantities from the can suppliers

• Responsiveness to low volume, batch production 

• High cost of using shrink labels on cans

• Responsiveness to demand based variations

What is holding back the growth of craft drink cans ?



Digital printing can offer a solution to these issues … and 
more

Production

• A better cost per can 

• Just in time inventory

• No minimum volumes

• Quick turnaround

Ultimately its about flexibility!

Marketing

• Brand reshaping & refining

• Rapid response to market trends

• Event customization

• Sales promotions

• Market customization

• Same product for different 
markets



One product – many images



Limited edition 
sports, music, seasonal events



Events
movies, product launches

Man of steel



Special limited pricing 
printed
onto products

Different images 
for inner and outer city 
stores

Different images 
depending on 
weather conditions

Localised, regionalised and time related

Local store 
promotions



In summary, craft drinks will continue to grow!

• Craft Beer is growing in the US and Europe, with the US 
rapidly adopting cans

• Cider, soft drinks, mixers and spirits are following the 
same trend, along with other complementary products

• The result will be a large number of small run products

• The craft drinks companies can already manage the filling 
and distribution, the printing is the issue



Tonejet key features



Tonejet key features

•similar cost to conventional printing inks
•combined with a printed ink layer of less than 0.5 µm
•resulting in maximum running cost efficiency

cost effective 
super-thin ink layer

•super thin printed ink layer
•providing flexibility for post-print converting
•pigmented ink formulation safe for primary and secondary packaging 
applications

ink compatibility

•non-contact, drop-on-demand deposition
•enables high-quality print on virtually any type of substrate
•does not need a pre-coat

substrate independence

•ability to deposit concentrated pigmented inks at high speed
•varying the droplet volume continuously, without impacting on print 
speed, resulting in high image quality

continuous drop size variation

•unique nozzle-less printheads able to achieve exceptional reliability
•ultrasonic maintenance technologynozzle-less reliability
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